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THINK TANK PRIVATE MEMBERSHIP CLUB – GOVERNING DOCUMENT 
 

 
 
OVERVIEW 
 
The Think Tank Private Membership Club (PMC) is envisioned as a kind of Camelot 
(a place or atmosphere of idyllic happiness) for entrepreneurs, intellectuals, leaders and 
progressives to get together and inspire one another. It is a roundtable club for persons 
committed to exchange of ideas and self-development, in order to improve their social, 
business, professional, financial and intellectual condition, while enjoying social and 
recreational time. The Club offers a casual feel, for serious and candid exchanges where 
members have endless opportunities for both pleasure and business. 
 
The Think Tank, will have multiple events taking place regularly for exchange of ideas 
through talks, forums, public lectures, panel discussions, workshops, blogs and social 
networks organized by its Special Interest Groups (SIGs). The TT will add value to the 
socializing experience by bringing likeminded and diverse professional personalities 
together and engaging them in collective activities all designed to improve their 
individual condition, welfare and livelihood.  
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THE CLUB EMBLEM 

 
MISSION 
The mission of the Think Tank (PMC) is to provide enriching member experiences that 
engender deep human connections, delight, entertain and inspire self-development.  
 
VISION 
To be the social club of choice for persons who are passionate and value the exchange 
of ideas and self-development and networking in a premier and private social setting. 
 
TAGLINE 
“True Comradeship” 
 
VALUES 
Service, Unique Proposition, Premier Standards, Excellence, Respect, Innovation, 
Outstanding, Responsibility 
 
OUR WHY: We love to see deep human-to-human connections, collaboration and self-
development to full potential. [We are people people]. 
 
Benefits Structure (Value Proposition) 
By becoming members of the Think Tank (PMC) patrons invest in themselves in many 
good ways: 

1. Staying active and connected in the activities that bring them joy; 
2. Meeting new and different people and building relationships; 
3. Having access to a space for meetings, recreation, and events; 
4. Pursuing the challenge of continuous personal growth including excelling at ever 

growing host of hobbies. 
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The benefits are encapsulated in the Think Tank (PMC)’s commitment to offer a unique 
experience for its members: 
 

The 5Cs 
• Community, Connections & Collaborations: Access to a private 

and exclusive social space with unmatched opportunities for good 
fellowship, creating beneficial networks and goodwill with leading 
business, professional, leaders, friends, and like-minded individuals. 
Member list with short biographies, industry/business/professional 
background and contact details will be availed to members; Regular 
updates on events, developments, activities, and news will be shared 
through the TT electronic newsletter and an interactive website. 

• Convenience: The private and exclusive club will make convenience 
a top priority through its hours of operation, biometric access to the 
club’s environments and spaces, and with a unique offering of 
amenities that include a bar, meeting and relaxation space, and 
workspace. The ability to purchase items and experiences through 
cash, credit card, or even membership vouchers.  

• Concierge services: The Think Tank (PMC) and FASE PLAZA 
office are available to help members make lunch, cocktail and dinner 
reservations, plan group trips, buy or rent utility and luxury cars, and 
so much more. And everything can be arranged through cash, credit 
card, or membership vouchers. 

 
Special Interest Groups 

• Create and organize a Special Interest Group (SIG) of persons 
motivated by a common interest and a desire to participate in that 
areas of interest.  

• Access to like-minded members regarding investments, savings, 
agribusiness, leadership development, or recreational opportunities, 
for example.  

• Opportunity to actively participate in personal growth interest areas 
with leading icons from industry, agribusiness and academia. 

• Organize and participate in meetings, workshops and online courses. 
• Access to professional, business, entrepreneurship, and financial 

literacy development programmes. 
• Social and cultural events. 
• It is simple, “A group write up a set of rules or bylaws that clearly 

state the mission of the SIG; register and subscribe; and off it goes 
as a SIG.” 

 
Guests and Reciprocal Membership 

• Opportunity to sign in guests to the Club and other facilities at the 
FASE Plaza. 
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• Opportunity to be availed access at other private and country 
membership clubs outside Silverest/Lusaka.  

• Receive invitations to other special events of special interest through 
the concierge services of the Plaza.  
 

Collective Self-Governance & Access 
• Equivalent opportunity for a say in the Special Interests Groups. 
• Equivalent opportunity to access material, financial and mentorship 

resources of the Special Interests Groups for individual and public 
economic, and social progress. 

• Opportunity to network with like-minded citizens and professionals. 
 
The Clubhouse has its own private bar, boardroom, meeting lounge and outdoor terrace, 
where members can organize events, fun nights, lectures, panel discussions, workshops 
planned around improving the individual and their communities, meetings, and plan for 
group excursions. Alongside these enriching experience members have access to on-
site concierge services, event spaces, meeting rooms, dining restaurant, a convenience 
shop and carwash.   
 
Members of the Think Tank (PMC) earn automatic membership to the REC Club and 
can join a REC club of their choice. 
 
ORGANIZATIONAL STRUCTURE 
The Think Tank breaks away from old notions of a social club and taps into a more 
modern concept with emphasis on members’ individual and collective progress 
ensuring that the social interactions are worth the members’ while. 
 
The Think Tank Club Legal Status 

1. The Think Tank (PMC) is a proprietary club (the “Club”) and the proprietor is 
FASE Ltd (the “Proprietor”) whose registered office is at Lot D1 2333/M 
Lusaka East, Lusaka Zambia (company number 119880017642), a company 
limited by shares regulated by the laws of Zambia and subject to the Companies 
Acts No. 10 of 2017. 

2. The Proprietor has a website at www.faseltd.co.zm (the “Website”) and links to 
the pages for the Think Tank (PMC) content (the “Members Website”). The 
Proprietor owns all copyrights and other intellectual property rights in the 
Website, Members Website and their databases and the Magazine and in content 
posted by the Club on the Website. However, the Club is not responsible for the 
content posted by individual members. 
 

Club Objectives 
1. The Proprietor has established the Club as a private club for individuals who 

agree to join and be subject to these rules (the “Rules”) who shall be members. 
2. The objectives of the Club are to develop, maintain and provide services and 

privileges to its members through a platform where members exchange ideas. 

http://www.faseltd.co.zm/
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Club Management 

1. The Proprietor shall be responsible for all actions and management of the Club 
and may delegate the management or any aspect thereof to its servants and 
agents as it deems fit, including powers and rights exercisable by the Club and 
its SIGs under these Rules. Only the Proprietor and its director, servants and 
agents may bind the Club but they may not make any pledge on behalf of 
members. 

2. The Proprietor may terminate any delegation, in whole or in part, at any time 
and assume direct responsibility for any Club or ‘committee’ function or 
determination and its decisions shall be final. 

 
Club Operations 

1. The Think Tank SIGs meet regularly (at least once a month) at the Clubhouse 
situated at the FASE PLAZA situated in Chongwe District, Zambia. 

2. The Think Tank (PMC) arrange monthly events for its members. 
3. Special Interest Groups (SIG) organize their own meetings and events hosted at 

the Clubhouse. 
4. The Clubhouse is open every day for members for food and beverages, 

meetings, and social games. 
 
Club Premises and Facilities 
The Think Tank (PMC) Clubhouse is situated at Stand/ Lot A112/Sub 3/Sub A/Sub Z/ 
Sub A/87A, Silverest, Chongwe District, Zambia. The Clubhouse has several facilities 
including: 

A. Bar Lounge 
B. Games Room for Tabletop games 
C. Boardroom 
D. Meeting Room 
E. Members Lounge 
F. Outdoor Terrace 
G. Car Park, Car Wash and Barbershop 
H. Convenience Store 

 
Funding 
The Proprietor, FASE Ltd, finances and maintains operations of the Club and receives 
joining fees, annual membership dues, gaming fees, venue hire and events management. 
The member programmes are financed by fundraising events, ticket sales, grants and 
Special Interest Group (SIG) membership fees. 
 
The Club Management Team (CMT) 

1. The Club Management Team (CMT) shall comprise members of the FASE 
Plaza management team appointed by the Proprietor and may include selected 
chairpersons of Special Interest Groups. 

2. The members of each Special Interest Group shall elect the executive 
committee: 
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a) Chairman (presiding official for member activities) 
b) The Vice Chairman (deputizing the Chairman) 
c) Treasurer (overseeing the funds raised from and for member 

programmes) 
d) The SIG Secretary (secretariat, administrator and coordinator of 

member programmes) 
e) Membership Secretary (responsible for processing membership 

renewals and new applications) 
3. The Proprietor delegates to the CMT to deal with the activities of the Club, 

promoting the Club’s mission and objectives, Club membership and other 
business arising from the Club’s activities. The CMT cannot bind the Club or 
the Proprietor to third parties nor enter contracts or pledge their credit. 

4. The leader of the CMT will be appointed by the Proprietor. 
5. The CMT may establish sub-committees as required to deal with matters such 

as discipline and membership and any other matters, and shall determine their 
terms of reference. Sub-committees may appoint their own chairperson. 
References below to Management Team meetings shall include sub-committee 
meetings. 

6. The CMT meetings will be held at such intervals as the CMT may decide.  
7. The Committee shall take minutes of their meetings however all matters dealing 

with FASE Business details are to be kept confidential by the CMT and the 
SIGs. 

8. Non-Members of the CMT may attend and speak at its meetings by invitation. 
 
Special Interest Group Executive Committees 
The Executive Committee of the SIG shall be the Chairman, Vice-Chairman, Treasurer, 
Secretary, and Membership Secretary.  There are no specific qualifications or 
professional credentials required for nomination to any office beyond Full Member.  
Members of the Executive Committee will serve a term of two years and are eligible 
for re-election.  
 

A. Chairman.  The Chairman is the highest-ranking elected officer of the SIG and 
is directly, accountable to the members.  The Chairman chairs the meetings of 
members.  The Chairman will be the official spokesman of the SIG and will 
receive copies of external correspondence to the SIG through the Plaza office. 

B. Vice Chairman.  The Vice-Chairman functions as a direct aid to the Chairman 
carrying out tasks that complement the work of the SIG.  The Vice-Chairman 
shall assume the role of Chairman in the absence of the Chairman.  

C. SIG Secretary.  The SIG Secretary maintains all the official non-financial 
records, oversees the recording of proceedings of meetings of the SIG and the 
Executive Committee, and is responsible for the SIG’s correspondence to its 
members.  The SIG Secretary is responsible for all aspects of the SIG’s 
meetings, workshops, retreats, seminars, social events and administrative 
liaison with the FASE PLAZA management.  The SIG Secretary, in 
consultation with the Chairman, can function as the spokesperson for the SIG. 
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D. Treasurer.  The Treasurer oversees the financial records of the SIG related to 
member activities and programmes, according to the standard accounting 
practices.   

E. Membership Secretary.  The Secretary of the Membership Committee shall 
chair the Membership Committee.  The Membership Committee reviews all 
application for membership and makes recommendations in writing to the Plaza 
management.  The Membership Committee has the responsibility of recruiting 
membership to the SIG and provides and a full report to the membership. 

 
CLUB RULES AND REGULATIONS 
Membership to the Think Tank (PMC) and a SIG is by invitation or enquiry. 
 
Applications for Membership 

1. Eligibility for membership of the Think Tank Club will be dependent on the 
prospective member being able to demonstrate a commitment to self-
development, exchange of ideas and the desire to promote the Club’s mission 
and objectives. 

2. Prospective members must be 18 years or older. 
3. Club members in good standing may propose new members to the Club. 

Prospective members who have been proposed will then be invited to complete 
an application form. 

4. Independent applications must be made by submitting a completed application 
form. 

5. Upon receipt of a completed application form, an applicant will be added to the 
waiting list and their application will be considered at the next Membership 
Committee meeting. 

6. The Membership Committee will be selected from among existing members of 
the SIG or the general Think Tank (PMC) membership. 

7. The Committee may request further information or a face-to-face meeting in 
order to determine an application. 

8. Admission to membership shall be at the sole discretion of the Committee. In 
exercising its discretion, the Committee shall have regard to the furtherance of 
the good name and reputation of the Think Tank (PMC). 

9. No reason shall be given for refusal of any application at any stage and all 
information relating to an application shall be treated in strictest confidence by 
the Club and the Committee. 

10. New members will receive a Think Tank (PMC) membership card and 
Membership Pack. 

 
Membership 

1. There are three classes of membership of the Think Tank (PMC): Founding 
members, General Members, and Honorary members. Admission to a class of 
membership is entirely at the discretion of the Committee and no reasons shall 
be given. 

2. There are three classes of General membership: 
A. Platinum Membership  
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Platinum members shall be admitted upon recommendation of at least two 
existing Platinum members only and based on their proven 
accomplishments in industry, their profession, business or public service. 
Membership shall be assessed on the basis of the gravitas of the individual 
invited to be a Platinum member and upon the payment of a one-off joining 
Membership fee. In addition to the joining fee, Platinum members are 
expected to contribute to other Club projects. 

B. Gold Membership  
One must have been a Silver member for at least two years to apply for 
Gold membership. Gold membership is the transient phase to Platinum 
membership. 

C. Silver Membership 
Silver membership is the entry membership and is by invitation or enquiry. 
Silver members shall be admitted upon recommendation of at least two 
existing member and upon payment of the joining fee and pay annual 
subscription. 

3. Every member binds themselves to abide by the Rules. Members shall be 
entitled to the rights, privileges, and benefits of the relevant class of Think Tank 
(PMC) membership. Members have no liability to any third parties in 
connection with the Club or its activities. Members have no proprietary or other 
rights in the Club, Club assets and property and no authority to contract on its 
behalf. 

4. All Club activities, events and information are private and confidential to 
members. 

5. The benefits of general membership include:  
• Automatic membership to the REC Centre situated at the FASE 

PLAZA. 
• Invitations to and admission to exclusive Club events (subject to event 

fees as determined from time to time). 
• Exclusive opportunities to participate in Club Projects. 
• Membership privileges with selected Club Partners (subject to Club or 

partner fees) on such terms as the Club may from time to time have 
agreed; such agreements being subject to termination or modification 
from time to time. 

• A personal profile for each member on the Member platforms. 
• Members may communicate and receive information on the Member 

platforms and send messages to other members subject to individual 
privacy settings and preferences. 

• Privilege to join any of the Special Interest Groups of the Think Tank 
Club. 

6. Additional benefits for Honorary and Founding members, if any, shall be as 
advised to such members from time to time and shall be subject to amendment 
on notice from time to time at the Club’s discretion. 

7. The duties of members are to pay the annual subscription membership fee 
(“Membership Fee”) and comply with the Rules, including the Code of 
Conduct. Members must also inform the Club of any change of address and 
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contact information including, telephone and email. It shall be the responsibility 
of members to keep their contact information current. Any notices required by 
the Rules to be given to members shall be given to the address furnished to the 
Club. 

8. The duration of Club membership shall be annual and run pro-rata from the day 
the personal account is activated on receipt of the Membership Fee, and shall 
expire on 31st December.  

9. A formal register of members will be maintained by the Club at the designated 
office of the Proprietor. 

10. Any member wishing to resign their membership may do so at any time by 
giving written notice to the Club. Refunds will be at the discretion of the 
Committee. 

 
Proposing New Members 

1. Members have the privilege of inviting new members to join the Club. Members 
can direct their nominations to complete an online application form on the 
Website and reference their support. 

2. Members are welcome to invite guests interested in membership to their first 
Think Tank event for an introductory experience and subsequent events will be 
subject to Think Tank membership. 

 
Registration Fees and Membership Fees 

1. In consideration for the privileges and benefits of membership, the Club shall 
charge members an annual subscription Membership Fee for the Membership 
Year and it is an entire fee and shall be due and owing in full at the 
commencement of the Membership Year. The membership year commences on 
1st January of the year. Subscription Membership should be renewed within one 
month of the expiry date 31st December each year. 

2. New members will be charged a one-off registration fee (“Registration Fee”) 
with the first Membership Fee payment. 

3. The Club in its sole discretion reserves the right to amend or waive all or part 
of any Registration Fee or Membership Fee due from any member. 

4. The amount of the Registration Fee and the Membership Fee will be determined 
annually by the Club. 

5. Payments may be made by transfer, or credit/debit card (fees apply) to The 
FASE Ltd. 

6. Membership is personal and non-transferable and members must not share their 
personal subscription with another person either by sharing the membership 
benefits, Card or Member Website access information. 

 
Code of Conduct 

1. Club activities, events and information are private and confidential to members 
and members must maintain this confidence. The communication of 
information concerning the Club, its affairs, and its members to the media is 
strictly prohibited. 
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2. Unless agreed otherwise, information on members or members’ guests, matters 
raised in conversation between members (both where the parties are physically 
in the same place or at a distance communicating electronically) are strictly 
private and not to be used for journalistic purposes. 

3. No member may use the Club’s intellectual property rights without the express 
permission of the Club. In particular, no member shall make any representation 
of endorsement by the Club without the express permission of the Club. 

4. Members shall deal with other members with respect and courtesy in all 
encounters and conversations, including when communicating electronically. 
Members must respect the privacy of others and refrain from repeating 
unsolicited approaches to members, where approaches are unreciprocated. 

5. Abusive or inappropriate content and/or conduct will not be tolerated by the 
Club. 

6. Members and their Guest shall take responsibility for the security and safety of 
their belongings and property. Each Member and their Guest agree that the Club 
will not be liable for any belongings or property or be liable for any claim or 
expense resulting to loss or damage to Member’s or Guest’s property. 

7. No Member shall remove, damage or destroy any artwork, item of furniture or 
any other articles belonging to the Club. If a Member or their Guest causes the 
loss, damage or destruction of any such property as described, the Member shall 
bear full responsibility and will be charged the applicable cost. 

8. Violence will not be tolerated on the Club premises. 
9. Members must conduct themselves with due decorum while on the Club 

premises and must not be abusive, rude or insulting to other Members, Guests 
or the Clubs staff. 

10. In respect of use of phones and other smart devices within the Club premises, 
the taking of photographs or recordings of other Members or their Guests 
without their permission is strictly prohibited.  

11. Membership card/ID card is required to check out/in each game or game 
equipment. 

12. A monetary fine will be charged to the responsible club member’s account for 
any lost or damages to club property. 

13. Any items found in the Club after closing will be recovered in the lost property 
book, held for 28 days from the date and then disposed of. 

14. Members must not send any employee of the Club out of the premises for any 
reason or request special personal services from the employees of the Club, who 
are on duty. 

15. Members and their Guests are not allowed to abuse, reprimand, or discipline 
any of the Club’s employees, verbally or otherwise. Complaints in writing of all 
deficiencies in service or demeanor of any employee will receive immediate 
attention of the Manager of the club. 

16. Slow, unsatisfactory or improper service should be immediately reported to the 
Club Manager or members of the Club Management Team (CMT) or any other 
officer so designated so that the service issues if any, may be satisfactorily 
resolved. 

17. No dogs or other pets are allowed on the Club premises. 
18. Smoking is NOT permitted in indoor or crowded areas. 
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19. The CMT reserves the rights to prohibit any games, sports or other activities 
which it may, in its discretion, find consider unsuitable to the members, guests 
and the Club. 

20. Visitors must not sleep in the Clubhouse areas or place their feet on the furniture 
at the Club house/ members’ area. 

21. Property or furniture belonging to the Club shall not be removed from the room 
in which it is placed or from the Club premises, without proper authorization. 

22. Outside catering is not permitted. All food and beverage consumed on the Club 
premises must be furnished by the Club unless it has been specifically exempted 
by the Plaza Management or any other officer so designated. 

23. Political or religious advertisements or regalia shall not be posted, circulated or 
worn in the Club. 

24. The sale of games/game equipment by unauthorized persons on the Club 
premises is not allowed at any time. 

25. Firearms including all types of ammunition and all weapons of any kind are 
strictly prohibited within the Club premises. 

26.  Members shall in addition to these rules, abide by any other approved terms or 
the Club lease, licenses or permits required for the Club to operate. All decisions 
are final. 

 
Guests 
27. Guests shall be admitted at the discretion of the Club and its management and 

must be accompanied by a Member at all times and Members shall be 
responsible for their Guests at all times. 

28. Members will be required to sign a Membership book indicating the number of 
Guests accompanying them on their visit to the Club and only visitors who are 
at least 18 years old will be admitted in the Club. 

29. Only Members are permitted to open a tab at the bar. Guests are not permitted 
to run tabs on the bar, however bills may be settled on departure by Members 
or their Guests. An additional 10% will be added to the bill if is not settled 
within two weeks of the visit. 

30. Members are responsible for ensuring that their Guests are aware of all Club 
rules and codes of conduct during their time in the Club and upon leaving the 
Club Premises. 

31. Members must not leave before any of their Guests and if any Guests are likely 
to arrive before the Member, then the Member must inform the Club staff 
accordingly 

32. Members are responsible for the actions and behavior of their Guests while on 
the club premises and must ensure that their Guests are appropriately dressed 
and act with the same decorum required of them while on the club premises. 

 
Dress Code 
33. The Club encourages individuality and is not prescriptive of Members dressing 

but Members and their Guests must dress for the occasion and must be 
respectful of other Club Members, in their choice of attire. 

 
Website 
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34. Members must comply with the Club’s Acceptable Use Policy and Zambian law 
in their Members’ Website use and contributions, including member to member 
communications. Such use and content must not be defamatory of any person, 
be obscene, offensive, hateful or inflammatory or promote discrimination based 
on race, sex, religion, nationality, disability, sexual orientation or age. It must 
not infringe any intellectual property rights of any other person. It must not 
threaten, abuse or invade another’s privacy, or cause annoyance, inconvenience 
or needless anxiety or be likely to harass, upset, embarrass, alarm or annoy any 
other person. It must not be used to impersonate any person, or to misrepresent 
any identity or affiliation. 

35. Members must not extract data from the Members Website for inappropriate 
commercial uses (by harvesting bots, robots, spiders, or scrapers) or knowingly 
introduce viruses, trojans, worms or other material which are malicious or 
technologically harmful. 

 
Sanctions 

1. Any member who behaves in a manner which falls below the Code of Conduct 
or Acceptable Use Policy may be asked to furnish an explanation to the Club. 

2. Members may be warned, suspended or expelled from the Club, an event or 
activity, including access to the Members Website, for failure to pay 
Membership Fees, a breach of the letter and/or spirit of these Rules, including 
the Code of Conduct, or if the Club considers in its absolute discretion that the 
conduct of a member is contrary to the interests of the Club or the Club 
considers they are unfit to remain a member. The Club is not obliged to provide 
reasons for sanctions decisions, including expulsion, and any deliberations and 
other information on the same shall be in strict confidence. 

3. Any member expelled, for whatsoever reason, shall forfeit all privileges and 
benefits of membership and all rights against the Club and shall not be entitled 
to a refund of any subscription monies paid prior to expulsion. 

 
Complaints Procedure 

1. Member’s complaints shall be made in writing to the CMT and the resolution 
of the complaint shall be at the sole discretion of the Club. There shall be a right 
of appeal to the Proprietor against either the finding or the sanction and the 
decision of the Proprietor shall be final and binding. 

 
Privacy and Security 
The Club collects and processes personal data in a manner to safeguard members’ 
privacy and is governed by commitment of the Club to be a private membership club 
with due diligence for privacy and it forms part of these Terms. 
 
Liability 
The Proprietor, its servants and/or agents, shall not be liable to any member or guest of 
a member for any loss, damage or injury suffered by them or their property howsoever 
caused save in respect of death or personal injury to a member or guest caused by the 
gross negligence of the Proprietor, its servants and/or agents. Any liability of the Club 
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for any direct, indirect or consequential loss or damage of whatsoever nature suffered 
or incurred by any member of the Club is expressly excluded. 
 
Amendments and Interpretation 
The Rules shall be amended by displaying notification of the change for seven days on 
the Website. Any issues arising as to the interpretation of the Rules shall be referred to 
the Management Committee. These Rules are governed by Zambian law and will have 
exclusive jurisdiction over any claim arising from, under or in connection with the 
same. 

Questions, comments, concerns and requests regarding these rules are welcomed and 
should be addressed to FASE Ltd of Stand/ Lot A112/Sub 3/Sub A/Sub Z/ Sub A/87A, 
Silverest, Chongwe District, Zambia. Telephone +260967207421, or email at 
faseltd@gmail.com. 

 
GENERAL MEMBERSHIP CATEGORIES AND BENEFITS 
 

BENEFIT TYPE PLATINUM 
MEMBERSHIP 

GOLD MEMBERSHIP SILVER 
MEMBERSHIP 

Membership Joining 
Fees; Annual 
Subscriptions  

• K15,000.00 one-off 
joining fee and no 
annual subscription 
for 3 years. 

• Generally, must 
have been a Gold 
member for at least 
2 years. 

• Must be invited or 
recommended by a 
Platinum member. 

• K8,000.00 one-off joining 
fee and no annual 
subscription for 2 years. 

• Generally, must have 
been a Silver member for 
at least 2 years. 

• Must be invited or 
recommended by a 
Platinum or Gold 
member. 

 

• K2,500.00 one-off 
joining fee and 
K1,500.00 annual 
subscription. 

• Must be invited or 
recommended by a 
Gold or Silver 
member. 

 

Facilities Booking 
Discounts 

20% 15% 10% 

Access to FASE 
Plaza Facilities and 
Think Tank Club 
House Facilities 

Access to all Plaza and 
Think Tank Club House 
Facilities 

Access to all Plaza and Think 
Tank Club House Facilities. 

Access to all Plaza and 
Think Tank Club House 
Facilities. 

Booking Priority 
Status 

First-choice Priority 
within Booking Period 

Second-right Priority within 
Booking Period 

Minimum booking 
period required. 

Pay-Later (Credit) 
Facility 

Up to 3 Months 1 Month 2 Weeks 

Voting and Holding 
Office 

Eligible to vote, hold 
office and chair Special 
Interest Group. 

Eligible to vote, hold office 
and chair Special Interest 
Group. 

Eligible to vote, hold 
office and chair Special 
Interest Group. 

Guests Up to 3 guests/month at 
no fee 

Up to 2 guests/month at no fee Guest fees apply after 2 
free guests/quarter 

Development 
Programmes and 
Social Events 

• Can chair new 
member induction 
sessions  

• Can chair new member 
induction sessions 

• Cannot chair new 
member induction 
sessions 

mailto:faseltd@gmail.com
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Personalized 
Storage at Club 
House 

Eligible Eligible Not-Eligible 

Club Activities and 
Social Events 

• Required to chair at 
least 2 
development 
sessions per year. 

• Encouraged to 
participate in Club 
events. 

• Required to chair at least 
3 development sessions 
per year. 

• Encouraged to participate 
in Club activities and 
social events. 

• Required to 
participate in at least 
5 development 
sessions per year. 

• Encouraged to 
participate in Club 
events. 
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MEMBER BIODATA 
 

MEMBER BIOGRAPHICAL DATA SHEET 
1. Name (First, Middle, Last) 

 
…………………………………………………………… 
 

2. NRC Number 
 
…………………/……/… 

3. Passport 
 
……………………… 

4. Date of Birth 
 
…………………………… 

5. Citizenship 
 
……………………… 

6. Work/Business Address 
…………………………………………………………… 
…………………………………………………………… 
…………………………………………………………… 

7. Residential Address 
………………………………………………………… 
………………………………………………………… 
………………………………………………………… 

8. Next of Kin (Contact Details) 
…………………………………………………………… 
…………………………………………………………… 

9. Areas of Interests (Hobbies) 
 
………………………………………………………… 
………………………………………………………… 

10. Primary E-mail Address 
 
 

Alternative E-mail Address 
 
………………………………………………………… 

11. Primary Mobile Phone No. 
 
 

Alternative Mobile Phone No. 
 
………………………………………… 

12. WhatsApp Mobile Phone No. 
 
 

Twitter Address 
 
………………………………………… 

13. Employment Details 
Position / Title 
 
……………………………… 
 

Employer’s Name and Address (Point of Contact and Telephone number) 
…………………………………………………………………………………… 
…………………………………………………………………………………… 
…………………………………………………………………………………… 

14. Expertise Industries which Partner is familiar with or has a keen Interest 
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Business 
 
………………………………… 
Personal 
 
………………………………… 

 
 
…………………………………………………………………………………… 
…………………………………………………………………………………… 
…………………………………………………………………………………… 
…………………………………………………………………………………… 
…………………………………………………………………………………… 

15. Certification (Signature of Member) 
 
…………………………………………………………… 

 
Date:…………………………………………… 

 
Member certifies in submitting this form that they have taken reasonable steps to verify the information contained in this 

form. 
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